
How to become a contributor to 
your local media outlets 
 
Scott Frank, Senior Director, AIA Media Relations 



LEARNING  OBJECTIVES  / Course = 1 Learning Unit 

• Approach a media outlet and propose developing a regular editorial presence 
by writing “tips-for-homeowners” articles to be published in print or online. 

• Structure the article content that is informative, yet not overly promotional. 

• Use seasonal changes, geographic issues, real-world challenges and AIA 
design trends data as topic ideas for article content. 

• Leverage published articles to help further your business opportunities, 
personal, professional and/or organizational brand, and to be an active 
advocate for the profession and residential architects in general. 
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POLL QUESTION: 
 
Have you ever had an article 
published under your byline? 



Purpose:  

• To replicate a successful  relationship w/ The Washington Post 
“Where We Live” real estate blog in other newspapers across the 
country 

• Sources developed by publicizing opportunity to provide articles 
authored by local architects in Capital Area CRAN website 

• To date: 10 different articles published (blog and print section) 

• Can we activate local CRAN chapters to develop similar 
opportunities? 
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How to a REGULAR establish local editorial presence 

STEP 1: Get group buy-in and determine what regularity 
seems feasible that you can offer to a newspaper or local 
lifestyle publication 

(suggest starting with proposing quarterly submissions) 

STEP 2: Develop list of potential article topics and 
determine who will write the various articles 



Possible topic ideas 
• Top 3 considerations when planning a major renovation 

• How to maximize efficiency in kitchens / bathrooms 

• Design elements that can prepare your home for storm 
season 

• Senior living space considerations 

• Building materials to promote a healthier home environment 





• STEP 3: Approach editor of local newspaper Home 
& Garden / Real Estate section; Local or regional 
lifestyle or shelter publication and offer to provide 
“tips oriented” articles with advice for homeowners 
– from a residential architect’s perspective 

• STEP 4: Review AIA resources that can be 
valuable resources to include in the articles or 
trigger topic ideas 



AIA residential resources 

• Home Design Trend Surveys as topic ideas or to add a 
data point in an article to substantiate the increase in 
popularity in home element 

• CRAN TV You Tube video: How to Choose an Architect 
for Your Project 

• Contract Document information for residential projects 

http://new.aia.org/resources/3436-aia-home-design-trends-survey
https://www.youtube.com/watch?v=Gk7tWvKqE38
https://www.youtube.com/watch?v=Gk7tWvKqE38


Article development tips 
• Follow editorial guidelines of publication (word count: 700 +/-) 

• No self-promotion, be informative with tips geared towards 
homeowners – write from personal vantage point 

• Present common frustration / offer design-oriented solutions 

• Weave in role of an architect as problem solver and / or project 
guide 

• Avoid archi-speak, always use plain English and laymen’s terms 



It works for renovation, too. Architects are 
adept at manipulating the current layout of 
a space, which can really expand the spatial 
feeling of an existing house. 
 



Meeting with an architect is 
important to discuss the overall 
value of features as they relate to 
the rest of your home.  



This new world of opportunity can 
be overwhelming or intimidating at 
first, but keep in mind, an 
architect will be your guide, 
always by your side through the 
entire process. 

 



How to “merchandise” published articles 

• Post to your firm website or blog 

• Share via social media channels  

• Promote with clients or new business prospects 

• Send to local TV stations for possible segment on 
design topic with broad appeal (or see if you local 
component can reach out to broadcast press contacts) 



Questions? 



Final thought 

Every architect that gets an article 
published is an active participant in the 
AIA national public awareness 
campaign.  Good luck! 



POLL QUESTION: 

Having heard how this might work – how many plan to try 
and develop a regular column opportunity in your market? 



Contact information 

Scott Frank 

202-626-7467 

sfrank@aia.org  

 

mailto:sfrank@aia.org


Thank you. 
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